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Marketing ideas are the strategies that companies use to satisfy customer demands, increase sales, outperform competitors, and maximize profit. Apple Inc., a company specializing in consumer electronics and online services in the United States, was selected to research the five marketing techniques. The explanation section below details Apple's five marketing principles.
Detailed explanation
[bookmark: _GoBack]Marketing ideas are the strategies companies use to satisfy customer demands, increase sales, outperform the competition, and maximize profit. A business should examine the following ideas when creating marketing strategies: the production concept, product concept, selling concept, marketing concept, and societal marketing concept.
Apple Inc. was chosen as the company to research the five marketing ideas. Apple Inc., based in Cupertino, California, is a Fortune 500 business. Consumer gadgets, internet services, and software are the company's primary emphasis areas. 
The following are Apple's five marketing concepts:
i. Production idea: This concept is predicated on the assumption that consumers would choose affordable and easily accessible goods. Apple's strategy of manufacturing is to develop and sell as many products as possible. By simplifying its production process, Apple creates methods to guarantee that its goods are easily accessible to its consumers (Osma et al., 2016).
ii. Product idea: According to this concept, consumers will select and buy goods of the best quality, least costly, creative, and functional. Apple's approach is built on this tenet, which places a premium on continuous product development. Apple's product concept is simple: it's all about fulfilling the needs of its consumers. Its products, including the iPod, the iPhone, and the MacBook, are all intended for personal use. Apple protects its competitive advantage by selling technologically sophisticated and inventive goods.
iii. Selling concept: Asserts that companies that engage in significant selling and advertising would attract customers. Under this concept, businesses use an aggressive sales approach. Apple's sales strategy is customer-centric rather than transaction-centric. Apple claims that its goal is to enhance its customers' lives. It persuades customers to purchase goods that are a good fit for their needs.
iv. Marketing idea: According to this concept, an organization's marketing should be strategically planned to accomplish its goals by knowing the target market's needs. The company must ensure that its consumers get the required degree of satisfaction. Concentrating on the customer and delivering value to them are the pillars of this concept. Apple presents itself as a marketer by maintaining a simple look. Pricing, feature lists, and high-end special effects are all part of its marketing approach. Apple's marketing approach is centered on simplicity, enabling the firm to retain its leading position in a very competitive industry.
v. Societal marketing idea: According to this concept, a company's marketing strategy should focus on customers to protect both society and consumers. It puts a premium on human wellbeing and helps future generations fulfill their requirements. With this concept, Apple shows its dedication to providing high-quality social benefits. It provides a safe workplace for its suppliers and treats workers with respect. Additionally, this relates to environmentally responsible production methods.
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